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Italian coffee?'`
A true heritage!
The pandemic is boosting the coffee business.
Especially ̀ espresso' sales and consumption.
In 2021, the world-beloved beverage was ready
to become a Unesco Word Heritage. If only...
"Coffee leads men to trifle away their time, scald their chops,

and spend their money, all for a little base, black, thick, na-
sty, bitter, stinking nauseous puddle water", said a Women's
Petition Against Coffee, launched in England in 1674. Today,
after 300 years, coffee's reputation has fortunately changed.
And the popular beverage has become a symbol of 'made in
Italy' around the world. Able to fulfill the needs and requests
of more and more demanding consumers: according to the
data released by the Nescafé Dolce Gusto Observatory, 'cu-
stomized' coffee is becoming a must.

Sales soared in 2020
In 2019, the coffee sector was experiencing a general

slowdown in Italy, an IRI market research shows. 51 % of vo-
lumes - even 56% for ground coffee - were sold at reduced
prices. However, 2020 has shuffled the deck restricting all
out-of-home consumption opportunities, and consequently
boosting the domestic ones. Since the start of the pandemic,
the coffee market has grown by 3.3% in volume and 10.3%
in value, generating a total turnover of 1.52 billion euros. Ac-
cording to recent data, in 2020 the Italian coffee roasters ge-
nerated a 1.3 million euro turnover. In 2019, it was around
1.4 million euros. Overall, the sector employs approximately
10,187 workers.

Capsules and premium coffee break the bank
In 2019, ground and instant coffee had recorded a slight

decline in sales. Grains, on the contrary, were enjoying a po-
sitive trend. The pandemic has overturned the market trend
in favor of capsules, which recorded a 27% increase in 2020
compared to the previous year. Pods (+18%) and ground and
soluble coffee (+3.5%) have grown too. In stark contrast to
previous data, grains post a 5% drop. Within the wide and
varied coffee market, Italians are now looking for premium
products. In detail, in 2020 the consumption of single-origin
coffee increased (+35.1% on 2019). Among the most po-
pular types, Arabica stands out (+17.3%), which in terms of
sales wins over Robusta. Decaffeinated coffee also did well
(+13.7% over the previous year), just like organic coffee. Whi-
le remaining a niche, it grows by 7% for a 0.6% market share.

Italian coffee and the 'rough route' to the Unesco status
Italians just like to complicate their life, even with the Unesco

Commission. The candidacy of Italian espresso coffee as an
Intangible Heritage of Humanity has indeed been postponed
to next year, because of a 'controversy' between the North
and the South. Hence, the Italian Ministry of Agriculture pre-
sented two separate candidacies - 'Rite of traditional Italian
espresso coffee' and the 'Culture of Neapolitan espresso'.
The first one was presented at the beginning of 2019 by the
Consortium for the Protection of Traditional Italian Espres-
so Coffee. The second one, promoted last year, belonged
to the regional council of the Campania region. The result?
Both candidacies now lie on the table of the Commission.
Which, to avoid further 'national fight', has called the promo-
ters of the two candidacies to present a new joint candidacy
by 2023.

•

SALES IN ITALY
(VALUE % VAR, 2020 VS 2019)

COFFEE +10,3%
GROUND +3,4%
CAPSULES +26,8%
INSTANT +3,6%
PODS +18,2%
GRAINS -5,0%
Source: IRI lntoscan Census
(tot. Italy discount; 2020)

Il caffè italiano? Vale un patrimonio!

La pandemia favorisce il comparto del caffè. Crescono le vendite e i consumi di espresso.
Autentico emblema del made in Italy nel mondo. Che, tra incomprensioni e disguidi, sfiora
la candidatura Unesco.

Italian co ee.
A true heritage!
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