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FRESH 2020 AND 
BEYOND

Hosted with thought leadership from FMI Associate member
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February 25, 2020

Todayõs Speakers

Rick Stein, Vice President, Fresh, FMI 

Sally Lyons Wyatt, EVP, IRI Center-of-Store & Produce Vertical

Jonna Parker, Principal, IRI Fresh Center of   Excellence

http://www.fmi.org/
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As the food industry association, FMI works with 

and on behalf of the entire industry to advance a 

safer, healthier and more efficient consumer 

food supply.

FMI brings together a wide range of members 

across the value chain ð from retailers who sell to 

consumers, to producers who supply the food, as 

well as the wide-variety of companies providing 

critical services ð to amplify the collective work 

of the industry.

http://www.fmi.org/
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FMI Value Proposition

Focused offer around value proposition
Distinct from the plan, an updated communication of the value 
proposition will benefit members and other stakeholders.

used offer around value proposition
Distinct from the Plan, an updated communication of the value 
proposition will benefit members and other stakeholders.

EVENTS & EDUCATION

VOICE OF FOOD RETAIL

ORIGINAL & SECONDARY RESEARCH

HEALTH & WELLBEING RESOURCES

INDUSTRY COLLABORATION

FOOD SAFETY

GOVERNMENT RELATIONS

http://www.fmi.org/
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FMI Fresh Executive Committee - (FEC) Primary 

Members

FMI Fresh Foods Leadership Council - (FFLC) 

Primary Members and Assoc. Members combined

Seafood Strategy Committee - (SSC) Primary 

Members

Seafood Strategy Leadership Council - (SSLC) 

Primary Members and Assoc. Members combined

Å Both Groups Meet 2 x year

Å Seafood additional Quarterly Calls 2 x year

Å Group Email Communications

Å Individual Calls -on-going

FMI Fresh Community

http://www.fmi.org/
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FMI Fresh Executive Committee (FEC)
John Ruane (Chair)

Ahold USA

Alex Corbishley (Co-Chair)

Target

Tom DeVries

Giant Eagle, Inc.

John Beretta

Albertsons, LLC

Dave Bornmann

Publix Super Markets, Inc.

Scott Bradley

Target Corporation

Alex Corbishley

Target Corporation

Buddy Jones

MDI Distributors

Dan Koch

Associated Wholesale Grocers, Inc.

Nate Stewart

Hy-Vee

John Haggerty

Burris Logistics

Mark Hilton

Harris Teeter LLC

Terry Murphy

Wakefern Food Corporation

Kirk Laboyteaux

Brookshire Grocery Company

Dan Murphy

SuperValu

Pat Pessotto

Longo Brothers Fruit Markets Inc.

Nick Carlino

MDI Distributors

Don Sanderson

Meijer, Inc.

Geoff Waldau

Food Lion

Bob Gleeson

Weis Markets

Marc Lieberman

Walmart 

Rick Findlay

Fresh Thyme

Gary York

CH Robinson Fresh

Steve Howard

Bristol Farms/Lazy Acres

Mike Richter

Coborns

Jerry Goldsmith

Spartan Nash

Anthony Sattler

C&S Wholesalers

Pat Brown

Albertsons LLC

Scott Evans

Price Chopper/Mkt 32

Randy Riley

Kroger

Curtis Funk

Lunds Byerly

John Burns

Whole Foods

Greg Hilborn

Loblaws

Adam Almond

Amazon

Nicole Wegman*

Wegmans Food Markets, Inc.

* Silent members

http://www.fmi.org/
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FMI Fresh Foods Leadership Council (FFLC)
John Ruane (Chair)

Ahold USA

Alex Corbishley- (Co-Chair)

Target

All- FEC Members

FMI Fresh Executive Council

Chris Dubois

IRI

Michael Eardley

International Dairy-Deli-Bakery 
Assoc.

Jason Jerome

National Cattleman's Beef 

Association

Sarah Schmansky

Nielsen Perishables Group

Paul Mastronardi

Mastronardi Produce

David Sherrod

SE Produce Council

Miriam Wolk

United Fresh Produce Assoc.

Julie Anna Potts

North American Meat Institute

Tom Super

National Chicken Council

Jarrod Sutton

National Pork Board

Joe Watson

Produce Marketing Assoc.

Joe Weber

Smithfield Foods Inc.

Art Yerecic

Yerecic Label

Brad Roche

Hill Phoenix

Rich Rutecky

Hussmann

Robb MacKie

American Bakers Assoc.

Jim Huston

Johnsonville 

Chad Gregory

United Egg Producers

Jenny Maloney

Bayer Crop

John Knorr

Phillips Seafood

Kurt Vetter

Wonderful

Jim Randazzo

Aqua Star Seafood

Danny Sweeting

Trident Seafood

Jeff Baker

Hormel Foods

Sally Lyons-Wyatt

IRI

Wendy Reinhardt Kapsak

Produce for Better Health (PBH)

Michael Lang

Invatron

Tom Daniel

Sterilox/Chemstar

Randy Evins

SAP

Tom Windish

Cargill

Shane Faucet

Bimbo Bakeries

Jason Adlam

Chep

Adam Johnson

Ecolab

Maureen Davis

Taylor Farms

Danny Sweeting

Trident

http://www.fmi.org/
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FMI Key Research

Research

Our industry research looks at all 

aspects of the food retail industry 

from shopper trends to business 

operations to provide insightful, 

relevant and current research.

http://www.fmi.org/


This is Our 5th Year of Top Trends in Fresh 
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Source: IRI Top Trends in Fresh Series
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Fresh is More Complex 

Than Ever Before as 

Consumers Drive 

Choice and Change



É 2020 Information Resources Inc. (IRI). Confidential and Proprietary.11

The Focus on Fresh 
from a Variety of Outlets 
has Been on Trend for 
the Past Five Years -

Consumers are Noticing 
and Buying from Other 

Outlets Beyond Grocery

1.0

2.3

6.7 

7.5 

Dollar Sales % Change vs YA

Product Trips % Change vs YA

Fresh Foods Purchase Behavior In and Out of Grocery Stores

All Outlets Outside Grocery Grocery/Supermarkets

Grocery/Supermarkets Still Commands 64% of Fresh Sales with 122 Trips per Buyer

Source: IRI Household Panel Data, 52 weeks ending 1/26/20. Includes RW and FW fresh perimeter items.
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In Fact, Grocery is Losing to Outlets Who Have Put an 

Emphasis on Fresh and are Stealing Share of Stomach

®1.4 points

9%

14%

1%

1%

9%

2%64%
total share of

fresh food dollars

36%

Source: IRI Household Panel Data, 52 weeks ending 1/26/20. Includes RW and FW fresh perimeter items.
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Middle Class Families and Metro Singles Have Reduced Their Spending at Grocery 

Supermarkets ïThey are Able to Spend Less For Fresh Which Helps Their Budgets

Destination Recreation

-9.6% Spend -5.4% Trips 

Striving City Singles

-7.7% Spend -3.0% Trips 

Families Matter Most

-10.4% Spend -10.3% Trips 

Tough Times

-9.5% Spend -8.6% Trips 

Source: IRI Household Panel Data, 52 weeks ending 1/26/20. Includes RW and FW fresh perimeter items.
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The Channel Driving Significant Growth for Fresh Foods 

is eCommerce with $3.5B in Sales and 58% Dollar Growth

Dollar Sales Share of e-Commerce for Fresh Foods*

Source: IRI eMarket Insights CY 2019, *Excludes fresh produce

All Other 
(Combined)

7%

Brick and Mortar 
Fulfillment 

53%

Brick and Mortar 
Third Party 

Delivery
18%

Online Multi-
Category

20%

Online Specialty
2%

Order Online / Pickup in 

Store is 60% - +10 share 

points vs. YA

Instacart owns 9 out 

of 10 $ with $ growth 

at +72% vs. YA

Amazon.com is 

79% of sales


