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IRI e GS1 Italy reach an agreement to leverage the 

"Immagino" platform 

This new partnership aims at providing services for a breakthrough read of 

consumptions in Italy  

Milan, May the 24th 2017 – Information Resources, Inc. (IRI), the 
leading provider of big data, predictive analytics and forward-looking 

insights that help CPG companies and retailers to grow and GS1 Italy, the 
non-profit association which gathers  35 thousand manufacturers of Fast 

Moving Consumer Goods, yesterday reached a specific agreement to 
leverage “Immagino”, the web service allowing an easier way to exchange, 

manage, update and validate the images and information of Fast  Moving 
Consumer products with customers and providers.  

This agreement enables IRI to use the “Immagino” database in combination 

with IRI services, thus enhancing the value generated to IRI clients.     

The wider knowledge of the product attributes in Fast Moving Consumer 
goods increases IRI’s capability to deep dive the trends of purchases and 

detect even better the choices of the shopper, who is more and more 
rational and knowledgeable.    

“We’re extremely happy with this agreement and even more so considering 

the revolutionary innovation in retail tracking and market measurement 
systems which IRI is about to launch in 2018 in Italy, following the 

successful experience in the US, UK and France. I think there is nothing 
better than this upcoming solution to leverage the Immagino database, 

states Angelo Massaro, managing director of IRI Italy.  

“We are sure that this new partnership will provide Fast Moving Consumer 
companies with a new solution to better understand market and 

consumption data, leading to a better service to the final consumer in the 
end”, says Bruno Aceto, CEO of GS1 Italy and chairman of GS1 in Europe. 

“And we are proud that Immagino may be that beneficial.” 
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